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Harnessing the power of data to help clients
achieve organizational goalis.

: _ ‘
Data to support strategic decisions to improve on products and Q\’
services. Since 1979, our experience with study and instrument
design, data collection, analysis, and formal presentation assists our

clients in identifying the “why” and “what’s next.” In-depth Interviews

Telephone Surveys x
Digital Surveys

Talent with a knowledge base In a wide range of Industries and Focus Groups
methodologies ensures a 360° view of the challenges faced and the _ Product/Concept Testing
expertise to address them. Journey Mapping
Solutions that are customized to provide a personalized approach r p
of understanding organizational, employee, and customer needs 0
allowing for more informed decisions. x '
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o GreatBlue Research was commissioned by the Concord Municipal Light Plant (hereinafter “CMLP”)

to conduct market research to understand their customers' awareness of and interest in smart
meters.

o [he primary goals for this research study were to assess customers’ awareness of and Iinterest In

smart meters, perceived importance of benefits of smart meters, willingness to pay an additional

amount per electric bill to support CMLP's non-carbon emitting power supply, and perception of how
well CMLP fits certain brand attributes.

e In order to service these research goals, GreatBlue employed telephone and digital survey
methodologies to capture the opinions of residential and commercial customers.

o The outcome of this research will enable CMLP to a) more clearly understand current awareness of

smart meters, b) gauge customers' interest in having a smart meter installed at their nome or
pusiness, and c) determine communication materials needed to educate customers of smart meters
and build support for this program.
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